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Abstract
Communication technology development has influenced adolescent’s food and beverage choices and intakes. This study aimed to investigate the association
between social media exposure to food and beverage content and nutrient intake among female adolescents. This cross-sectional study was conducted on
81 subjects, which were chosen randomly from 104 female students aged 14-18 years at XY High School Semarang, Central Java, Indonesia. Data were col-
lected by interviews using structured questionnaires and a 3x24-hour recall method. Data analysis were conducted by chi-square, Fisher exact tests, and lo-
gistic regression. The median and standard deviations of social-media, the duration, frequency, and the number of accounts were 2.3 ± 3.00 hours/access,
2.0 ± 2.00 times/day, and 3.6 ± 2.46 accounts/access, respectively. Mean and standard deviations of adequacy levels for energy 107.4 ± 15.39% and protein
124.8 ± 25.8%. Duration of social media exposures (p-value = 0.040) and body image (p-value = 0.040) were associated with food selection. Food selection
was associated with energy (p-value = 0.003) and protein (p-value = 0.002) adequacy levels. After controlling for body image, social-media exposure duration
> 2.3 hours had an OR of 3.4 for selecting the accessed foods. It was concluded that social media exposure duration was associated with food selection,
which was then associated with energy and protein intakes. 
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Introduction 
The development of communication technology has
expanded human interactions. Most adolescents use
applications and many types of social media to
communicate and interact with society. This social media
has also been used for choosing and buying food.1 The
consumption patterns are changing and becoming more
consumptive.2 Mostly, people do not consider the
nutrient content of food and beverages when buying and
consuming them.
Food and beverage consumption among adolescents
should receive special attention because of their great
influence on their growth and development and its
impact on nutrition problems as adults. Usually, in this
age of 15-18 years, the food intake problem also started
and continued to their adult life.3
Internet users in Indonesia increased from 54.9 % in
2017 to 64.8% in 2018 and Java became the biggest
contributor to the internet use in Indonesia which
reached 55% of the total users. Most internet users are
between the ages of 15 and 19.4 Instagram is the first
social media applications that focused on uploading
photos or short videos, so media become adolescents’
favorites.5 Instagram and some other social media are
also used for advertising food and beverages.
Nowadays, adolescents are free from parents and
school supervision to choose their food and beverages.
In the other hand, adolescents are exposed to a high
volume of food and beverage marketing, which are
mostly unhealthy foods and drinks. A Canadian study
showed that the intensity of adolescents watching food
and beverages advertisements on social media is at an
average of 189 times/week, different from the children,
who were exposed only 30 times/week.6 Holmberg's
study in Sweden,7 showed that most of the images shared
on social media (67.7%) depict high-calorie but low-
nutrition foods. Another study by Subardjo, et al.,8 found
that children exposed to food and beverage
advertisements consumed a higher energy intake than
children who were not. In Semarang City, the exposure
of social media among adolescents are very high. Among
other interests, they use it for accessing food and
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beverage advertisements. Therefore, this study will
analyze if the habit of social media use for accessing food
and beverages has already affected their nutrient intake,
especially macronutrients. Nutrient intake was the
dependent variable in this study.
A study in Sidoarjo, East Java, Indonesia  described
that food photographs on Instagram were related to
dining out.9 This study was conducted to investigate
whether adolescents’ food selection influenced by social
media. Therefore, the food selection was used as the
intermediate variable.
In Nisak’s study,9 females were more likely to eat out
than males (64% vs 36%). A systematic review on social
media use for nutrition outcome on young adults also
showed that most of the study subjects were female, with
the range of 61-100% in 18 out of 21 studies.10
Therefore, this study was also done among female
students in XY High School, Semarang.
The dependent variable, nutrient intake was counted
from food consumption, which was influenced by their
food selection. Therefore, this study aimed to investigate
the correlation between social media exposure to food
and beverage content (independent variables) and food
selection (intermediate variable) and food selection and
nutrient intake among adolescents. Whether the exposure
to social media content on food and beverage was
associated with nutrient intake will also be determined.
The confounding variables that influence food selection
(intermediate variable) and nutrient intake (dependent
variable) were also measured and statistically tested.
Method
This cross-sectional study was conducted at XY High
School Semarang in September 2019. This school was
chosen for its extensive use of smartphones for food
ordering. The study population was female adolescents,
and the target population consisted of all the female
students at XY High School. The minimal sample size of
81 was calculated based on an alpha of 0.05 and a power
of 90%. Clustered random sampling technique based on
classes was used to choose the subjects. There were 10
classes in the school. The number of subjects in each class
is proportional to the number of female students in each
class, so 81 subjects are obtained. The number of subjects
in each class ranged from four to eleven female students.
From the female students' lists in each class, which were
numbered, random table numbers were used to choose
each class's subjects. All subjects were apprised of the
study, then the informed consent forms were signed, and
the subjects were included to participate.
The independent variable was social media
application (Youtube, Instagram, Facebook, Twitter, and
Pinterest) exposure to food and beverage content,
specifically duration, frequency of exposure, and the
number of accounts accessed. The duration of exposure
was counted by the average length of time spent to access
food and beverage content from social media in a month.
The frequency of exposure was the average number of
times in a month the subjects were exposed to food and
beverage content from social media. The number of
accounts accessed was the average number of food and
beverage accounts accessed in any one period of
exposure.
The intermediate variable in the study was food
selection by the subjects. This variable was nominal, 'yes'
or 'no'. If the food selected was based on previously
accessed food and beverage, the food selection was
indicated as 'yes', but if the food selected was not the
food or beverage accessed, the selection was indicated as
'no'. The considered confounding variables for food
selection were nutritional knowledge, body image, and
peer influence, as these variables are known to influence
food selection. Nutrition knowledge was calculated in
scores, which were then divided into two categories,
either low (for scores of < 80%) or good (for scores >
80%). Body image and peer influence were also
measured in scores from the questionnaires. Then the
body image scores were divided into positive and
negative based on their medians. Peer influence was also
divided into two categories: weak and strong, based on
the questionnaire scores. Scores of equal or less than two
were categorized as weak, while more than two were
categorized as strong.
The dependent variables were nutrient intakes
(energy, carbohydrate, protein, and fat) calculated from
food consumption. The considered confounding variable
for nutrient intake was sleep duration, as is known to
influence food intake. Duration of sleep was categorized
into “inadequate” if less than eight hours and “adequate”
if > eight hours.
Data on social media exposure to food and beverage
content, food selection, nutritional knowledge, body
image, peer influence, and sleep duration were collected
through interviews using structured questionnaires. Food
intake was measured by interviews using a 3x24-hour
recall method. The portion of the food consumed was
asked as food pictures were shown. Nutrient intakes
(energy, carbohydrate, protein, and fat) were calculated
using the free version of NutriSurvey software. The four
intake types' adequacy levels were then calculated by
comparing the results to Indonesian Reccomended
Nutrient Intake. The adequacy levels of the four groups
were categorized as deficient, adequate, and over.
Kolmogorov–Smirnov normality tests started data
analysis on all variables. All variables were not normally
distributed, except for body image and adequacy levels
of energy, protein, and fat. As social media exposures
(duration, frequency, and the number of accessed
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accounts) were not normally distributed, dichotomous
variables were used, with the median as the cut-off. Thus,
the correlation between the independent (social media
exposures) and intermediate variables (food selection)
was obtained using chi-square tests for the duration and
the number of accounts accessed and Fisher exact tests
for the frequency of exposures. The correlation between
intermediate (food selection) and dependent variables
(nutrient adequacy level) was tested by Kolmogorov–
Smirnov non-parametric, as the nutrient adequacy levels
were categorical variables with three groups.11 The
correlation between confounding variables (peer
influence, body image, and nutritional knowledge) to the
intermediate variables (food selection) was conducted by
chi-square and Fisher's exact tests. The correlation
between confounding variables (sleep duration) to the
dependent variables (nutrient adequacy levels) was tested
using Kolmogorov–Smirnov non-parametric.11 After the
tests, it was found that only body image was the
confounding variable in this study. Therefore, a logistic
regression method was used for controlling body image
on the effect of social media exposures on food selection. 
Results
The study was conducted on 81 female students at
XY High School, Semarang from grade 10, 11, and 12.
The ages of the subjects ranged between 14–18 years.
Data distribution of social media exposure to food and
beverage content (duration, frequency, and the number
of accounts accessed) were abnormal. The median and
standard deviation of the duration of exposure was
2.3±3.00 hours/access, with the frequency of 2.00±2.00
times/day and 3.6±2.46 the number of accounts/access
time. These data showed that female students had a lot
of social media exposure to food and beverage contents.
The subjects were exposed to Instagram, Youtube,
Facebook, Twitter, and Pinterest. The largest exposures
were from Instagram (75%) and Pinterest (75%).
Mostly the subjects accessed food or beverage
information from social media at lunch (73%) and
dinner (75%) times. The type of food information most
sought by the subjects was popular food (88%) and
restaurant/cafe information (83%). The type of beverage
information most sought by the subjects was popular
drinks (88%) and restaurant/cafe information (83%).
The most popular reasons for the subjects' decisions to
buy food were the convenience of the place (82%) and
the distance from homes and schools (75%). The most
reasons for buying drinks after viewing social media were
the distance (75%) and discounts (75%). 
Table 1 shows media social exposures, food intake,
nutrition knowledge, body image, and sleep duration in
categorical variables. Table 2 shows the association
between social media exposure and food selection. It
demonstrates that the duration of exposure is associated
with food selection. Thus, the subjects who had longer
periods of social media exposure tended to select food
based on those exposures. In comparison, the frequency
Table 1. Media Social Exposures, Food Intake, Nutrition Knowledge, Body Image, and Sleep Duration 
Variables                                        Category                                                                 n                      %
Duration of exposure                      Short (< 2.25 hours/access)                                   40                   49.4
                                                       Long (> 2.25 hours/access)                                   41                   50.6
Exposure frequency                         Low (< 2.00/day)                                                  25                   30.9
                                                       High (> 2.00/day)                                                  56                   69.1
Number of accounts                        Little (< 3 accounts/access)                                   32                   39.5
                                                       Lots (> 3 accounts/access)                                     49                   60.5
Food selection                                 Yes (based on social media exposure)                   66                   81.5
                                                       No (not based on social media exposure)              15                   18.5
Energy adequacy level                     Deficient (< 100%)                                              20                   24.7
                                                       Adequate (100%–105%)                                       19                   23.5
                                                       Over (> 105%)                                                     42                   51.9
Carbohydrate adequacy level           Deficient (< 80%)                                                10                   12.3
                                                       Adequate (80%–110%)                                         54                   66.7
                                                       Over (> 110%)                                                     17                   21.0
Fat adequacy level                           Deficient (< 80%)                                                10                   12.3
                                                       Adequate (80%–110%)                                         26                   32.1
                                                       Over (> 110%)                                                     46                   55.6
Protein adequacy level                     Deficient (< 80%)                                                  2                     2.5
                                                       Adequate (80%–110%)                                         22                   27.2
                                                       Over (> 110%)                                                     57                   70.4
Nutrition knowledge                       Low (< 80%)                                                        33                   40.7
                                                       Good (> 80%)                                                       48                   59.3
Body image                                     Negative                                                                 40                   49.4
                                                       Positive                                                                  41                   50.6
Peer influence                                  Weak                                                                     65                   80.2
                                                       Strong                                                                    16                   19.8
Sleep duration                                 Inadequate (< 8 hours)                                          52                   64.2
                                                       Adequate (> 8 hours)                                            29                   35.8
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and the number of accounts accessed were not related to
food selection.
Table 3 shows that there is an association between
body image and food selection. The subjects who had
negative body images tended to not select food based on
social media exposure. There was no association between
nutritional knowledge and food selection or between peer
influence and food selection. Thus, only the body image
variable confounded the association between social
media exposure and food selection.
Table 4 shows that there is a significant association
between food selection and energy and protein adequacy
levels. Subjects who selected food based on social media
exposures tended to have higher energy and protein
adequacy levels. Thus, the subjects who select food based
on social media exposures tend to choose food and
beverages with higher energy and protein.
Table 5 shows that there is no correlation between
the duration of sleep and energy and protein intake.
Thus, in this study, the duration of sleep did not
confound the effect of food selection on nutrient intake.
A logistic regression method was used to control body
image as the confounding variable between exposure
duration and food selection. The first step of regression
analysis was carried out by bivariate selection. Only
variables with a p-value < 0.250 were included for
Table 2. Correlation between Exposure to Social Media and Food Selection
                                                                            Food Selection
Variables                      Category                No                              Yes                   Cc          p-value
                                     
                                                            n             %                 n            %
Exposure duration         Short              11         27.5               29         72.5           0.223        0.040a
                                     Long                4            9.8               37         90.2                                      
Exposure frequency       Low                 7             28               18            72           0.161        0.214b
                                     High                 8          14.3               48         85.7                                      
Number of accounts      Low                 3            9.4               29         90.6           0.187        0.087a
                                     High               12         24.5               37         75.5                                      
Notes: aChi-square test, bFisher’s exact test, Cc: Contingency Coefficient
Table 3. Correlation between Confounding Variables and Food Selection
                                                                            Food Selection
Variables                      Category                No                              Yes                   Cc          p-value
                                     
                                                            n             %                 n            %
Nutritional knowledge   Lack                 8          24.2               25         75.8           0.121        0.272a
                                     Good                7          14.6               41         85.4                                      
Body image                   Negative         11         27.5               29         72.5           0.223        0.040a
                                     Positive            4            9.8               37         90.2                                      
Peer influence                Weak             12         18.5               53         81.5           0.003        1.000b
                                     Strong              3          18.8               13         81.2                                      
Notes: aChi-square test, bFisher’s exact test, Cc: Contingency Coefficient
Table 4. Correlation between Food Selection with Nutrient Adequacy Level
                                                                                                    Nutrient Adequacy Level
Food Selection                            Category              Deficient                     Normal                          Over                    Cc            p-value
                                                                            n             %                 n             %                n             %
Energy adequacy level                 No                   10          66.7                3             20                 2           13.3           0.431          0.003a
                                                   Yes                  10          15.2              16          24.2               40           60.6                                        
Carbohydrate adequacy level      No                     3             20              12             80                 0                0           0.246          0.392a
                                                   Yes                    7          10.6              42          63.6               17           25.8                                        
Fat adequacy level                       No                     3             20                7          46.7                 5           33.3           0.210          0.323a
                                                   Yes                    7          10.6              19          28.8               40           60.6                                        
Protein adequacy level                No                     1            6.7              10          66.7                 4           26.7           0.415          0.002a
                                                   Yes                    1            1.5              12          18.2               53           80.3                                        
Notes: aKolmogorov–Smirnov test, Cc: Contingency Coefficient
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multivariate analysis. The final logistic regression model
showed that a long duration of social media exposure
posed a 3.35 times higher risk to select food based on
social media content after being controlled for body
image. The R-square for this model is 0.160, which
means that the contribution of the duration of exposure
and body image to food selection was 16%, while 84%
derived from other factors outside the model. As sleep
duration was not a confounding variable for the nutrient
intake in this study, the analysis was not continued to
logistic regression.
Discussion
The chi-square test results showed a significant
association between the duration of social media
exposure and food selection (p-value = 0.042). There was
no association between the frequency of social media
exposure and the number of exposed accounts with food
selection. Food and beverage photos or videos on social
media are attractive to individuals. The study in Sidoarjo
also showed that photographs from social media were
associated with the dining out.9 Some internet users
tended to consume foods and soft drinks containing lots
of calories, which affected these internet users' nutri -
tional status over time.12 The higher a person's internet
access level, the greater their risk of becoming over weight
and obese.13,14
The longer the duration of content exposure, the more
it tends to encourage individuals’ interest in the food.
Nowadays, food consumption is no longer aimed solely
at nutritional fulfillment. It also serves leisurely fulfill -
ment of the desire to enjoy the taste, the performance of
the food presentation, and the social environment of
eating out.
Although there was no statistically significant
association between exposure and food selection, the
subjects who had a higher frequency of exposure tended
to make the same food choices accessed on social media.
Social media users are oriented to specific goals and do
not use it solely to interact with others and fulfill their
daily living needs. They form their understanding of the
media's content and meaning and actively decide how to
use it.15,16
Holmberg's study on adolescents in Sweden showed
that most subjects ate outside the home, mostly in coffee
shop chains. They primarily drank and ate coffee and tea,
cakes and pastries, and famous coffee drinks or packaged
teas.7 This result of the present study found that 83% of
the subjects also sought information about restaurant or
cafe, where they then went together with their friends.
They tried to find popular food and drinks from social
media. They enjoyed high energy foods; high energy
drinks (sweetened milk tea or coffee) were popular.
Thus, coffee and popular drink chains have spread
everywhere globally, with adolescents among the
important markets.
The statistical test analysis (chi-square) showed a
significant correlation between body image and food
selection (p-value = 0.040). The subjects with positive
body image tended to select foods based on exposure to
social media. Body image is a combination of a person's
attitude and perception of his body and the mental
picture. Those include the perceptual component
(including size, shape, weight, characteristics, move -
ments, and body appearance) and attitude component
(what is felt about the body and how it leads to the
behavior). Many things influence the direction of the
body image, and the main thing is the environment.
Young women generally have a negative body image.17
Psychologically, a woman with a negative body image
lacks self-confidence, so her thinking patterns will lead
her to adopt inappropriate eating behaviors to obtain the
ideal body shape, without thinking about her body’s
nutritional needs.18 On the other hand, women with a
positive body image tend to feel free to consume the
desired food even though the food is high in calories,
sugar, and fat. Prastiwi's study,19 on middle school
students in Jakarta also showed a significant correlation
between body image perception and adolescents' eating
behaviors with excess body weight. They tended to be
dissatisfied with their body weight, so they decided to
skip to achieve weight loss.19 Thus, body image still
Table 5. Correlation between Confounding Variables with Nutrient Adequacy Levels
                                                                                                    Nutrient Adequacy Level
Sleep Duration                  Category                      Deficient                     Normal                          Over                    Cc            p-value
                                                                            n             %                 n             %                n             %
Energy adequacy level        Inadequate               12          23.1              11          21.2               29           55.8           0.105          0.643a
                                          Adequate                    8          27.6                8          27.6               13           44.8                                        
Protein adequacy level       Inadequate                 0               0              16          30.8               36           69.2           0.225          1.000a
                                          Adequate                    2            6.9                6          20.7               29           72.4                                        
Notes: aKolmogorov–Smirnov test, Cc: Contingency Coefficient
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played an important role in food selection, even in
subjects who were not overweight and older than those
in the Jakarta study.
There was no significant correlation between
nutritional knowledge and food selection. In theory, the
level of nutrition knowledge influences attitudes and
behaviors on food choices. If they have good knowledge,
then someone will apply this knowledge in attitude and
daily food choices. However, good nutritional knowledge
may not be able to change one’s eating habits. Thus, not
everybody who have a good nutritional knowledge will
have a healthy food choice.20
There was no significant correlation between peer
influence and food selection (p-value = 1.000) in this
study. Peers may be a group of people of the same age
and maturity. Influences that are often cited by peers
relate to changes in behavior and appearance.21
Adolescents express their ability and willingness to align
themselves with their peers by following food
preferences. Prastiwi,19 also found no significant correla -
tion between peer influence and eating behavior. Another
study that analyzed fictitious peers' effect on low and
high energy food choices showed that the children tended
toward high energy-dense food rather than low energy-
dense foods.22
The results of this study showed a significant
association among food selection, energy levels (p-value
= 0.003), and protein (p-value = 0.002) adequacy.
However, there was no significant association between
food selection and the levels of carbohydrates (p-value =
0.392) and fat adequacy (p-value = 0.323). The results
of this study indicate that the subjects who made food
choices that matched with those accessed on social media
tended toward a higher intake of fat and protein. Female
adolescents were found to be relatively more interested
in fast-food consumption.23,24 The frequent con -
sumption of fast foods among people in their teens and
twenties ate more fast food preparation, convenient, and
relatively inexpensive.25 A study of college students in
the United States showed similar situations, in which
only 15% of the subjects used nutrition facts to choose
their food.26 But a study in the United Arab Emirates
(UAE) showed different results. Subjects who ordered
food online tended to seek more information about the
quality of the food, particular information on diet, and
organic food.27 However, the UAE study was not only
done in adolescents but the general household
population.
A systematic review of social media's effect on
children’s food consumption showed that social media's
impact was positive for unhealthy food but negative for
healthy food. Children who were exposed to unhealthy
dietary marketing increased their caloric intake. Those
children were at a higher risk for selecting the advertised
food and beverages.28 Social media is strongly related to
the influencers. A study in the United Kingdom showed
that influencers affected increasing unhealthy snacks, but
not healthy snacks.29
Therefore, it is more difficult to change habits to
healthy foods compared to unhealthy foods. Other
systematic reviews of young adults on social media's
effect on nutrition outcomes showed that young adults
(older than 18 years old) tended to receive healthy eating
advice through social media. However, the studies
included in the review mostly came from developed
countries, such as the United State of America and
Australia. The environment could be different from our
study in Semarang, Indonesia. 
There was no significant association between sleep
duration and the level of energy (p-value = 0.237) and
protein (p-value = 1.000) adequacy. Lack of sleep causes
hormonal imbalance, which increases ghrelin hormone
and reduces the levels of leptin hormone, which triggers
more appetite in the evening.30 The function of leptin is
a signal molecule that conveys messages to the brain
regarding the availability of energy stored in body fat.
The brain, particularly the hypothalamus, integrates
metabolic signals derived from leptin to regulate energy
homeostasis by reducing appetite and increasing energy
expenditure and thermogenesis.31 In this study, sleep
duration was not associated with energy and protein
intake. This intake could be caused by the fact that most
subjects had inadequate sleep durations (64.2% had < 8
hours of sleep). 
The results showed that the duration of social media
exposure was not related to food selection after being
controlled for body image, with a p-value of 0.051
(nearly or marginally significant). The duration of
exposure had an OR of 3.4, which meant that the
subjects who had long durations of social media exposure
had 3.4 greater chances to select the food based on the
exposure time than subjects who had short exposure to
social media, after controlling for body image. The
duration of exposure in this study is the length of time
the subjects accessed social media content of food and
beverages at one time.
After controlling for body image, the duration of
social media exposure still strongly influenced food
selection. Thus, this study showed that nowadays, social
media exposure, especially duration (in this study, the
median duration is relatively high, 2.2 hours per access),
has a strong impact on female adolescents' food choice.
This condition may lead to obesity or other health
problems such as diabetes mellitus in the long run. The
food selections were high-fat and -protein food, and the
popular drinks they consumed contained high levels of
sugar. Therefore, more education on choosing healthy
food through social media is needed as social media
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access is extremely high among female adolescents.
The limitations in this study were the use of 24-hour
recall to calculate the nutrient intakes. This method was
very dependent on the memories of the subjects.
However, the recorded orders in the applications of each
subjects had been traced out. Thus, more precise data for
the food that were ordered from the social media could
be traced out, but not for the other food. The other
limitation is this study was only done in one school. It is
suggested to the other researchers to include more
schools in Semarang.
The strength of the study is the inclusion of
intermediate variables in the design and analysis. The
correlations between exposure to social media on food
selection and between food selection on nutrient intake
could be calculated. There is no study on the effect of
social media exposures on nutrient intake, with the food
selection as the intermediate variable, especially in
Indonesia. The focus of this study is also subjected on
female adolescents, to minimize the effect of gender on
social media exposure to food selection and food
consumption. The exposures has also been measured by
three important aspects: duration, frequency, and the
number of accounts accessed. 
Conclusion
Among female adolescents, the duration of exposure
to food and beverage content from social media was
associated with food selection after controlling for body
image. Food selection was associated with energy and
protein intake. Thus, the duration of exposure to social
media was associated with energy and protein intake. The
longer duration of social media exposure on food and
beverage content led to higher energy and protein intake.
Recommendation
The availability of healthy food in school canteens and
education about healthy food choices among female
adolescents is strongly needed. For further studies, more
schools and areas of study should be included to
generalize the study. Food records could be used instead
of 24-hour recall to measure nutrient intake more
precisely.
Abbreviations
CNS: Central Nervous System; UAE: United Arab Emirate; OR: Odd
Ratio.
Ethics Approval and Consent to Participate
Ethical approval for this study has been granted by the Health Research
Ethical Committee, Faculty of Public Health Diponegoro University,
with 478/EA/KEPK-FKM/2019. Written informed consent was
obtained from all of the subjects.  
Competing Interest
Author declares that there are no significant competing financial, pro-
fessional, or personal interests that might have affected the performance
or presentation of the work described in this manuscript.
Availability of Data and Materials
Data and all related materials from this study are available at the first
author.
Authors’ Contribution
Cholida Adiba, Siti Fatimah Pradigdo, and Martha Irene Kartasurya
conceptualized the study, outlined the design, and supervised data
analysis. Cholida Adiba collected data. Cholida Adiba and Martha Irene
Kartasurya wrote the manuscript and worked out the relevant details.
All authors have read and approved the final manuscript.
Acknowledgment
The authors would like to thank the Principal of the school (Rasmudi,
M.Pd), who agreed to collaborate in this study, and the teachers and
all-female students who participated. Finally, many thanks to the peer
reviewers in the Kesmas: Jurnal Kesehatan Masyarakat Nasional
(National Public Health Journal) for providing constructive and insight-
ful feedback to improve this manuscript.
References
1. Brembeck H, Johansson B. Foodscapes and children’s bodies. Culture
Unbound. 2010; 2: 797–818.
2. Miranda S, Lubis EE. Pengaruh instagram sebagai media online
shopping fashion terhadap perilaku konsumtif mahasiswi Fakultas
Ilmu Sosial dan Ilmu Politik Universitas Riau. Jurnal Online
Mahasiswa FISIP Universitas Riau. 2017; 4 (1): 1–15.
3. Harahap VY. Hubungan pola konsumsi makanan dengan status gizi
pada siswa SMA Negeri 2 rintisan sekolah bertaraf internasional
(RSBI) Banda Aceh. 2012; 1–90.
4. Asosiasi Penyelenggara Jasa Internet Indonesia. Potret zaman now:
pengguna & perilaku internet Indonesia. Buletin APJII. 2018; 23
(April 2018).
5. Erkan I. Electronic word of mouth on Instagram: customers'
engagements with brands in different sectors. International Journal of
Management, Accounting and Economics. 2015; 2 (12): 1435–44.
6. Kent MP, Czoli C, Pauzé E, Roy EA, Billy N De. Children and
adolescents’ exposure to food and beverage marketing in social media
apps. Pediatric Obesity. 2019; 14 (6): e12508 (1–9).
7. Holmberg C, Chaplin JE, Hillman T, Berg C. Adolescents’ presentation
of food in social media: an explorative study. Appetite. 2016; 99: 121–
9.
8. Subardjo YP, Sudargo T, Julia M. Paparan iklan televisi terhadap
pemilihan makanan dan asupan energi pada anak. Jurnal Gizi Klinik
Indonesia. 2013; 10 (2): 101–10.
9. Nisak K, Hariyanto D. Food photography dan eating out di media
social Instagram. KANAL: Jurnal Ilmu Komunikasi. 2017; 6 (1): 31–
40.
10. Klassen KM, Douglass CH, Brennan L, Truby H, Lim MSC. Social
media use for nutrition outcomes in young adults: A mixed-methods
Adiba et al, Association between Social Media Exposure to Food and Beverages with Nutrient Intake of Female Adolescents 
198
systematic review. International Journal of Behavioral Nutrition and
Physical Activity. 2018; 15 (1): 70. 
11. Dahlan MS. Statistik untuk kedokteran dan kesehatan. 3rd ed. Jakarta:
Salemba Medika; 2013. pp.19.
12. Natalia S, Kumala M. Hubungan kebiasaan akses internet dengan
status gizi pada remaja (11–19 tahun) usia sekolah di Jakarta Barat
periode Januari–Desember 2014. Tarumanagara Medical Journal.
2018; 1 (1): 167–73.
13. Li M, Deng Y, Ren Y, Guo S, He X. Obesity status of middle school
students in Xiangtan and its relationship with Internet addiction.
Obesity. 2014; 22 (2): 482–7.
14. Yang F, Yang C, Liu Y, Peng S, Liu B, Gao X, et al. Associations
between body mass index and visual impairment of school students in
central China. International Journal of Environmental Research and
Public Health. 2016; 13 (10): 1024.
15. Felita P, Siahaja C, Wijaya V, Melisa G, Chandra M, Dahesihsari R.
Pemakaian media sosial dan self concept pada remaja. Journal Ilmiah
Psikologi MANASA. 2016; 5 (1): 30–41.
16. Sunarwan B. Aktifitas komunikasi dan media sosial. Jurnal Studi
Komunikasi dan Media. 2015; 19 (1): 93–106.
17. Setyawati VAV, Setyowati M. Karakter gizi remaja putri urban dan
rural di Provinsi Jawa Tengah. Kesmas: Jurnal Kesehatan Masyarakat.
2015; 11 (1): 43-52. 
18. Rahayu SD, Dieny FF. Citra tubuh, pendidikan ibu, pendapatan
keluarga, pengetahuan gizi, perilaku makan dan asupan zat besi pada
siswi SMA. Media Medika Indonesia. 2012; 46 (3): 184–94.
19. Prasiwi RI. Faktor-faktor yang berhubungan dengan perilaku makan
pada remaja di SMPN 115 Jakarta Selatan tahun 2012. Universitas
Indonesia; 2012.
20. Imtihani TR, Noer ER. Hubungan pengetahuan, uang saku, dan peer
group dengan frekuensi konsumsi makanan cepat saji pada remaja
putri. Journal of Nutrition College. 2013; 2 (1): 162–9.
21. Nomate ES, Nur ML, Toy SM. Hubungan teman sebaya, citra tubuh,
pola konsumsi, dan status gizi remaja putri. Unnes Journal of Public
Health. 2017; 6 (3): 51–7.
22. Bevelander KE, Anschütz DJ, Engels RCM. The effect of a fictitious
peer on young children’s choice of familiar v. unfamiliar low- and
high-energy-dense foods. British Journal of Nutrition. 2012; 108 (6):
1126–33.
23. Sharifirad G, Yarmohammadi P, Azadbakht L, Morowatisharifabad
MA, Hassanzadeh A. Determinants of fast food consumption among
Iranian high school students based on planned behavior theory.
Journal of Obesity. 2013; 2013: 1-7.
24. Chiang PH, Wahlqvist ML, Lee MS, Huang LY, Chen HH, Huang
STY. Fast-food outlets and walkability in school neighborhoods
predict fatness in boys and height in girls: a Taiwanese population
study. Public Health Nutrition. 2011;14 (9): 1601–9.
25. Seo H sun, Lee SK, Nam S. Factors influencing fast food consumption
behaviors of middle-school students in Seoul: An application of theory
of planned behaviors. Nutrition Research and Practice. 2011; 5 (2):
169–78.
26. Wang D, Grebitus C, Schroeter C. The influence of social networks on
food choices in college food courts. 2014 AAEA/EAAE/CAES Joint
Symposium: Social Networks, Social Media and the Economics of
Food, May 29-30, 2014, Montreal, Canada; 2014.
27. Fathelrahman E, Basarir A. Use of social media to enhance consumers’
options for food quality in the United Arab Emirates (UAE). Urban
Science. 2018; 2 (70).
28. Sadeghirad B, Duhaney T, Motaghipisheh S, Campbell NRC, Johnston
BC. Influence of unhealthy food and beverage marketing on children’s
dietary intake and preference: a systematic review and meta-analysis of
randomized trials. Obesity Reviews. 2016; 17 (10): 945–59.
29. Coates AE, Hardman CA, Halford JCG, Christiansen P, Boyland EJ.
Social media influencer marketing and children’s food intake: a
randomized trial. Pediatrics. 2019; 143 (4): e20182554. 
30. Damayanti RE, Sumarmi S, Mundiastuti L. Hubungan durasi tidur
dengan kejadian overweight dan obesitas pada tenaga kependidikan di
lingkungan kampus C Universitas Airlangga. Amerta Nutrition. 2019;
3 (2): 89–93.
31. Kelesidis T, Kelesidis I, Chou S, Mantzoros CS. The Role of Leptin in
human Physiology NIH Public Access. Annals of Internal Medicine.
2011; 152 (2): 93–100. 
Kesmas: Jurnal Kesehatan Masyarakat Nasional (National Public Health Journal). 2020; 15 (4): 191-198
